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Abstract. The development of social media and the increasing number of Internet users, give the
opportunities for musicians and music industry in Indonesia utilizing the media for promotion. YouTube is
one of the social media chosen by musicians to introduce their music by uploading video clips or video
performances of the song they want promoted. YouTube visitor numbers are increasing every year and it
expected can help musicians to introduce their works to public. This study aims to determine how the role of
YouTube for musicians in introducing the works of musicians to community, and to know how big the role
of YouTube as a promotion media in helping the music industry in Indonesia. This study was conducted by
interviewing musicians and music business personnel to gauge the perspective of musicians which are
involved in promotion online using YouTube, in order to determine the role of YouTube to promote the
works of musicians. The results indicate that YouTube gives musicians a very helpful role in promoting the
musician’s works in Indonesia.
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1. Introduction

Media technology is growing in people's lives, it shows by the expanding use of Internet in society, and
Internet became the most media which is widely consumed by people in Indonesia [1]. Internet can be used
as a media of information, communication, study, entertainments, and it also can even be used as a medium
for promotion. The development of information technology has unwittingly forming human communities
that live in two worlds of lives, that was real life and virtual (cyber community). One community facility in
the virtual world of online socializing can be done through online social media. Online social media is an
interactive media designed to facilitate social interaction with the Internet-based technology.

In this internet era, online social media types are very diverse, and one of the most popular is YouTube.
Since the launch of YouTube in 2005, the world has witnessed a remarkable community with more than 72
hours of video are uploaded every minute. The main function of YouTube social media is to apply an object
that can be watched by the media user, this could be create the perception of everyone on YouTube social
media is different. YouTube utilization related to the music world such as the emergence of Justin Bieber
popular through YouTube. YouTube phenomenon proves that online social media exposure is very
influential in the community that could ultimately affect one's popularity. YouTube is how also beginning to
be used by musicians to introduce their songs and shows the vocal and musical abilities of the musicians.
YouTube is very popular because music lovers are not only listening to the songs of the musician, but also
can see a video clip of the musicians.

2. Literature Review

YouTube is one of the online social media that can be used by the music industry for promotion. Experts
believe that the recording label will pursue a strategy of avoiding risk in the promotion by only focusing on
marketing with mass appeal and huge sales potential [2]. The use of right marketing strategy for the music
product will be able to reach the consumer, so that consumers know the songs by musicians. The music
industry hopes various marketing strategies undertaken will be able to increase sales of music products [3].
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Promotion as one of the tools of marketing strategy can be performed by musicians by using internet media.
Promotion mix consists of advertising, sales promotion, personal selling, publicity, and direct marketing can
be done via the internet. Previous research identified sales promotion as the main activities that can be done
in marketing activities to assist the organization in achieving its goals [4]. The purpose of sales promotion is
to motivate customers to buy the product to increase sales volume [5] [6] [7].

The internet growth gives the opportunity for music industry to innovate in promoting the new song, and
it can increase the sales volume of song being promoted [8]. Utilization of social media as a platform for the
promotion by showing video clips of the songs performed will be able to attract consumer to raise the
popularity of musicians and can increase the sales volume of musicians [9]. Publicity through social media
can influence consumer decisions that can be increase sales volume [10]. Although today consumers begin to
migrate to digital, but the music industry believe that physical album of musicians will not disappear or be
destroyed, because there are people who still buy it though not for everyday consumption, but to a private
collection. Consumers assess no difference in terms of quality between the music product of CDs and online
music product [11], but there is no doubt that technology is growing and physical albums that are quite
expensive will gradually begin to be abandoned.

The era of Internet video entering a golden age, where Internet users are more interested in watching a
variety of information, both to watch and to see the entertainment news [12]. YouTube fame has even been
used as a barometer for the popularity of artists and celebrities in the world. People will easily become very
popular just by uploading their videos through YouTube. These technological advances make musicians
more accessible to the audience, and the audience is also more accessible to musicians [13]. Online
streaming video service for free on YouTube has been used by artists to share and present their artwork [14].
YouTube celebrities have appeared like a virus, received national and international attention through their
works and spread rapidly like a virus through social media [15]. YouTube is not only used by musicians who
are already known by the public, but also can be used by independent musicians to promote their works to
public [16]. Distribution via internet and advertising through social media gives musicians and music
industry a means to promote their works to global audiences [17].

International Federation of the sound recording industry shows that YouTube is the preferred service for
listening the music among teenagers and an option to view music videos online. YouTube became one of the
distribution channels to introduce a music to the audience though only provide low profit margins [18]. In
the digital market of social media, the artist must be able to maintain their charm and their image as the star
[19], and the recording industry should be able to offer something new to be able to anticipate the growth of
the consumer market [20]. Based on the explanation, the purpose of this study was to determine how the role
of YouTube for musicians in introducing the works of musicians to the community, and to know how big the
role of YouTube to increase music sales volume to raise the music industry in Indonesia.

3. Research Method

The populations in this study are musicians and music business personnel, with the number of samples
are 100 respondents. Research instrument used was a questionnaire. Likert scale 1-5 is used as a
measurement in this research. Hypothesis used in this research is multiple regression analysis techniques.

The grant theory in this study is the Theory of Planned Behavioral [21], who postulated three free
concepts that determine the intention, that are attitudes, norms, and behavior control. Another grant theory of
this research is a model of consumer behaviour [22], which explains that the behavior of consumers in the
purchase of goods or services affected by marketing stimuli, other stimuli, and consumer characteristics. The
research model used is a modification of a previous study that discussed about promotion mix, and sales
volume [7] [8].

4. Result and Discussion

4.1. Result
The result of validity test for promotion mix variables and sales volume showed significant values
(p<0.05), this value means that all questions items in questionnaire are valid and can be used in research.
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Reliability test results for promotion mix variables and sales volume showed value >0.60, which means that
the data from the questionnaire can be trusted. Simultaneous test results (F test) for four variables of
promotion mix (advertising, sales promotion, publicity, direct marketing) and sales volume of music product
as presented on Table 1.

Table 1: Coefficients?

Model F t Sig. R Square
1 Regression 31.300 .000%

(Constant) -325 746 .569

Advertising 2.893 .005

Sales Promotion 1.399 .165

Publicity -225 .823

Direct Marketing 3.027 .003

a. Predictors: (Constant), Direct Marketing (X4), Advertising (X1), Sales Promotion (X2), Publicity (X3)
b. Dependent variable: Sales Volume (Y)

The above table shows that the value of sig. F is smaller than 0.05, the value indicates that
simultaneously the variables of promotion mix (advertising, sales promotion, publicity, and direct marketing)
have an affect on sales volume of music. The R squared value shows a value of 0.569, which means that
contribution of the influence promotion mix variables consists of advertising, sales promotion, publicity, and
direct marketing to music sales volume is 56.9%. This study aims to determine how the role of YouTube for
musicians in introducing the works of musicians to the community, and to know how big the role of
YouTube in helping the music industry in Indonesia to be able to rise and shine back in their own country.
YouTube is a social media which contains the world's largest video, and the estimated millions of visitors
and video, so YouTube is widely used by musicians to share and present their artwork [12].

4.2. Discussion

Test result on advertising variable either partially and simultaneously has an affect on music sales
volume. The results indicate that the song and music video which is available on YouTube will affects on
music sales volume, such as the famous of songs and musicians in the community. YouTube content of song
and music video can provide information to YouTube visitors about the content of the song. The result is
consistent with previous research which stated that advertising is one of the tools of promotion mix for
consumer consideration [8], so consumer interested to the song and that can increase music sales volume.
Result test partially for sales promotion has no significant affect on music sales volume, but simultaneously
has significant affect on music sales volume. The result indicates that although the musicians also doing sales
promotion on YouTube, but this should not be the primary consideration of consumers to be able to increase
music sales volume. The result is not consistent with the previous researcher which state that consumers
assume that sales promotion is very important in marketing activities that could affect consumers [5] [6] [7]
[8].

The result for publicity variable state that partially promotion has no significant effect on music sales
volume, but simultaneously publicity variable has significant affect on music sales volume. The result
indicated that even YouTube provide convenience to be able to comment on the song and can interact with
the musicians through YouTube, but it has not been able to increase on music sales volume. The result is
consistent with the previous research which stated that publicity through social media can’t influence the
consumer’s decision to increase sales volume [11]. The result on direct marketing either partially and
simultaneously has an affect on music sales volume. The result indicated that completeness of information
on YouTube about a song and ease to download songs from YouTube can increase music sales volume. The
increasing of music sales volume can be seen by the increasing number of musician invitation to perform on
music shows both on air and off air. The result is consistent with the previous research which stated that
direct marketing can be done to arouse the consumer interest to increase number of sales volume [8].

Music is the most selection of requested by internet users because through YouTube everyone not only
listen the songs, but also can see the singer who sings the song being sung, sometimes even Internet users
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who saw the music video through YouTube can also see the lyrics of the song being displayed. YouTube not
only for musicians who are already known by the public, but also can be used by newcomer musicians to
introduce their works to the public. Every musician either already known by the public and the musicians
newcomers can conduct a promotion of their song by utilizing YouTube [14]. Although YouTube is a social
media accessed by many internet users, but it is not easy for newcomer musicians to promote through
YouTube, except the musicians who were knows at the community, so the Internet users will be interested in
finding information about the musicians.

The use of the right marketing strategy will be able to introduce the work of musicians to the public,
since the era of the Internet is able to reach consumers widely [3]. Advances in technology are indicated by
the widespread use of the internet which makes musicians are now more accessible to the audience, and the
audience is also more accessible to musicians [11]. The advancement of technology facilitates the music
industry to distribute their products, and YouTube become one of distribution channels option to introduce
music to the audience [15][16]. YouTube also give the appearance of losses for the music industry where
consumers who liked the song sees through YouTube will search the song and easily copy without requiring
the approval of a musician or creator. Digital music content is often distributed illegal (pirated) and is often
regarded as a threat to the income of producers and musicians because this content is an almost perfect
substitute and consumers may decide to no longer purchase original music products.

The ease of musicians to introduce their music through social media was not followed by ease of
musicians to campaign the consumers to buy their music legally. YouTube as a good medium in introducing
songs and video clips of musicians can also kill the desire of consumers to buy music products of musicians,
because consumers can download songs for free via internet or even find enough to see it through YouTube.
This is why legal music sales are still very low compared to the ease of obtaining music illegally. According
to musicians and music business personnel, in recent years YouTube are helpful in reducing illegal
downloading of music and can be used to introduce new songs of the musicians. Mucisians who are already
known by the public can use YouTube as a medium to promote their latest work, due to the known extent of
the musician's work, these can increase the bids for these musicians to perform, both on air and off air. This
opportunity is also open to new musicians who want to introduce their songs to the public. In addition to its
wide range and quick in introducing the song of musicians, YouTube was also chosen because of its low cost.
Many musicians who are only use their smart phones to record a video and upload it to the YouTube. They
can record their videos in the music studio and even in their room, of course, it makes easier for musicians
who want to introduce their song but have limited funds. YouTube was instrumental in generating the music
industry, especially in Indonesia, seen from the works of musicians who appear on YouTube, and watched
repeatedly by Internet users.

5. Conclussions

The study used four promotions mix variables to determine music sales volume. Simultaneous test
results showed that all the variables of promotion mix consisting of advertising, sales promotion, publicity,
and direct marketing have significant affect on music sales volume. The results showed that YouTube gives
an important role in introducing the works of musicians in Indonesia, seen with increasing YouTube users in
Indonesia with a duration watch music that continues increase every year. These results can be said that
YouTube is very helpful in developing the music industry in Indonesia. Results of this study are expected in
the future to help the music industry in establishing appropriate marketing strategies to take advantage of
technological developments, such as the use of various social media to introduce the works of musicians. For
music lovers, the results of this study are expected to help music lovers to appreciate the work of musicians
by not consuming the music product illegally so the number of illegal music downloading can be suppressed.
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